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Disclaimer

This Presentation is continuously updated 

and corrected where relevant.

EMSA assumes no responsibility in older 

version of slides being used by external 

parties over which the Agency has no 

control.

Please note that it cannot be guaranteed that what you will 

see exactly reproduces an officially adopted text. Only 

European Union legislation published in paper editions of the 

Official Journal of the European Communities is deemed 

authentic.
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AWARENESS CAMPAIGN OVERVIEW
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Background

• Data transfer to THETIS 
essential for the overall 
functioning of the new 
inspection system

• Collecting data from ships 
(reporting obligation)  to 
be ensured

THETIS

Short time for the implementation
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Awareness campaign launched

• To raise  awareness (MSs)

• To support (MSs)

• To inform  (Shipping Industry)

Taking into account the lessons learnt 
from SSN implementation
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How? Main steps
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ACTION PLAN
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•Agreed with DG TREN in August 09

•Presented to EMSA Adm. Board

•SSN HLSG informed (and requested to 
Support the campaign and activities, inviting 
MSs to appoint national focal points)

•Paris MoU Community informed 
(MAB, TEG, COM)

Action plan background
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Activities: Leaflets on PSC reporting obligations

• Sent to MSs

• To be delivered to the 

Shipping Associations

• Published on EMSA and Paris 

MoU websites

• Focal points are now 

requested to support PSC 

Coordinators in forwarding to 

the relevant parties
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Considerations for focal points

• Possibly develop a “national” action plan

• Update EMSA on individual action plan

• Present progress at the next meeting


